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Creative. Screenprinter.

908-419-9566
christophernervegna@gmail.com
christophernervegna.com
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INTEREST

JUNE 2016 –  PRESENT

Beyond Belief Co. | Founder
Ski l led art isan with over  three years  of  exper ience in  a l l 
aspects  of  s i lk  screen pr int ing 

Responsibi l i t ies  inc lude:  creat ion of  artwork ,  mix ing of  colors , 
and set-up and pr int ing of  deta i led mult icolor  des igns onto 
apparel  and merchandise

Ensure qual i ty  control ,  inventory control ,  and the distr ibut ion 
of  goods 

Manage a l l  aspects  of  the business inc luding sa les ,  customer 
re lat ions ,  and des ign and market ing of  serv ices 

MARCH 2017 –  DECEMBER 2018

Evangel Church | Media Specialist
Branded sermon ser ies  and ministr ies  as  wel l  as  created 
advert is ing and market ing campaigns and socia l  media 
promotion

Built and lead a team of 25 volunteers and distributed weekly 
responsib i l i t ies

Developed stage/set  concepts and des igns ,  inc luding l ive 
product ion with inte l l igent  LED & DMX l ight ing

JUNE 2015 –  OCTOBER 2016

POSH DJ’s | Roadie & Lighting Spec.
Prepared teams of  2-4 employees to load company van with 
a l l  equipment needed for  an event ,  inc luding but  not  l imited 
to speakers ,  subwoofers ,  TV’s ,  photo-booth and l ight ing

Drove team to venue and worked c losely  with maitre d ’ 
to ensure smooth set  up,  a l l  equipment was set  up in  the 
required t ime frame and program inte l l igent  l ight ing 

Ass isted head DJ with ensur ing the event  was run to i ts 
fu l lest  potent ia l

JANUARY 2011  –  JULY 2015

Brovegna | YouTube Content Creator
Managed and operated a profitable YouTube channel,  Twitter, 
and Instagram accounts

Fi lmed v ideos with Sony cameras and edited content  in 
Adobe Premiere and After  Effects 

Gained 18k fo l lowers on Instagram and 13K on Twitter ;  16k 
subscr ibers  on YouTube with 400k accumulated v iews

Toured across across the United States and recognized in 
MTV’s  “L ike The Show”

Editor ia l  Des ign
Business Strategy
Socia l  Media
Photography
Fi lmmaking
Advert is ing
Promotional  Concepts
Mot ion
Brand Ident i ty 

Fashion
Entrepreneurship
Reading
Travel ing
Live Product ion
Inte l l igent  DMX Light ing

MAY 2019

BFA: Graphic Design/Interactive Print & Screen 
Kean University, Michael Graves College, Robert Busch School 
of  Design,  Union,  NJ

MAY 2015

AAS: Advertising & Marketing Communications
Fashion Inst i tute of  Technology,  New York ,  NY


